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OVERVIEW
The Governor’s Council on Tourism advises the Secretary of Tourism in 
formulating a statewide tourism marketing strategy.

Council Officers:
Paul Upchurch – President & CEO VISIT Milwaukee, Chair
Brian Kelsey – Managing Director, Peninsula Players Theatre, Vice Chair
James Bolen – Executive Director, Cable Area Chamber of Commerce, Secretary

Council Members:
Deb Archer – President & CEO, Greater Madison CVB
Representative Jill Billings – Wisconsin State Assembly
Dr. Ellsworth Brown – Director, Wisconsin Historical Society
Cindy Burzinski – Director, Vilas County Tourism & Publicity
Paul Cunningham – President, Schreiner’s Restaurant, Inc.
Allyson Gommer – Tourism Director, Chippewa Falls Area Chamber of Commerce
Senator Dave Hansen – Wisconsin State Senate
Stanton Peter Helland – Co-owner, Wilderness Hotel & Golf Resort
Representative Dean Kaufert – Wisconsin State Assembly
Stephanie Klett – Secretary, Wisconsin Department of Tourism
Joe Klimczak – General Manager, Cave of the Mounds
Kathy Kopp – Executive Director, Platteville Area Chamber of Commerce
Scott Krause – General Manager, Heidel House Resort & Spa
Senator Terry Moulton – Wisconsin State Senate
Lola Roeh – General Manager, Osthoff Resort & Aspira Spa
Ernie Stevens III – Executive Director, Native American Tourism of Wisconsin
George Tzougros – Executive Director, Wisconsin Arts Board
Stacey Watson – Senior Director, Consumer Segment Marketing, Harley-Davidson

Council Resignations and Expirations:
Linda John – Executive Director, Visit Eau Claire
Aimee Awonohopay– Executive Director, Native American Tourism of Wisconsin
Dave Olsen – Jefferson County
Representative Fred Clark – Wisconsin State Assembly
Senator Jim Holperin – Wisconsin State Senate
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Council Meetings:
The Governor’s Council met three times during the year: March 17 (Madison during
WIGCOT), May 16 (Eau Claire) and October 17 (Madison). It is Council protocol to hold one
meeting during the Wisconsin Governor’s Conference on Tourism (WIGCOT), one meeting at
an out-state location hosted by a Council member and one meeting in Madison at the
Department of Tourism.  

Council Committees meet regularly throughout the year both in person and by
teleconference. A Council member serves as chair person or Council Representative on the
committees and reports on the work of that committee at each meeting.

The Wisconsin Tourism Industry is informed of the Council’s work through:

� Meeting minutes posted on industry.travelwisconsin.com within 10 days. 

� Post meeting teleconference briefings managed by the Department’s Regional Tourism
Specialists.

� Associations and “Friends of Council” welcomed to attend meetings. 

The Council Committees:

Committee Chair
Marketing Stacey Watson
Joint Effort Marketing Paul Upchurch
Travel Green Wisconsin Joe Klimczak
Sports Linda John succeeded by James Bolen
Meetings & Conventions Deb Archer
Travel Information Center Cindy Burzinski
International Stephanie Klett and Dave Fantle

Committee Key Accomplishments:

Marketing:
The Marketing Committee worked very closely with the Department of Tourism and the
Department’s agencies of record, Laughlin Constable and Ascedia, to assist in strategy
development and offer expertise. The committee was extremely proud of the creative work
and the results of the marketing programs created and executed by the Department of
Tourism. The awards won are reflective of the high quality of work done by the Department
in promoting Wisconsin tourism.

� Continued evolution of the Wisconsin brand of FUN in print, radio, television, digital,
social and out-of-home paid advertising, extraordinary earned media exposure and
numerous awards on a global level. (See attachment for list of awards.)

� Launch of a new TravelWisconsin.com website.
The redesigned TravelWisconsin.com included improved navigation, new trip
planning tools and the ability to pull together related content to improve the user
experience. The site also uses responsive design that provides an optimal viewing
experience whether the visitor accesses the site via a desktop, mobile device, or
tablet. Visits to the website through November 2013 were 3.4 million which is a
27% increase over November 2012. 

� Return on Investment and Economic Impact research and a continued relationship with
Longwood’s International and Tourism Economics.

continued...



Meetings & Conventions:

� Creation of MeetinWisconsin.com, a website designed to increase meetings and
conventions in Wisconsin by providing meeting planners a comprehensive site to
research and evaluate destinations and meeting venues in the state. The site, which
provides up-to-date information and links to the state’s meeting facilities, launched 
in August.

� Co-op partnership with the industry in trade shows, printed pieces and paid advertising.

� Seven Meetings Mean Business (MMB) grants were awarded totaling $36,175.  This
funding aids Wisconsin destinations in bringing meetings and conventions that will
generate $4.2 million in visitor expenditures. (Does not include the December round of
MMB—four applications reviewed).

Sports:

� Creation of SportsWisconsin.com, a website designed to increase sporting events within
Wisconsin by providing sports rights holders and event managers a comprehensive site to
research and evaluate destinations and sports facilities within the state. The site, which
provides up-to-date information and links to sites within the state, was launched in
August.

� Co-op partnership with the industry in trade shows, printed pieces and paid advertising.

� Fourteen Ready, Set, Go grants were awarded totaling $110,559.  This funding aids
Wisconsin destinations in bringing large sporting events that will generate $12.3 million
in visitor expenditures.

Joint Effort Marketing:
JEM committee met six times to review grant applications in five categories: destination
marketing, new events, existing events, sales promotions and one-time/one-of-a-kind
events. 

These grants are an important investment in tourism and drive tourism spending, create
jobs and provide exposure to parts of the state that wouldn’t necessarily see these benefits
without the grants.

� The Department of Tourism awarded 58 Joint Effort Marketing grants totaling
$1,117,175.  The marketing campaigns and events supported by these grants will
generate $36,734,460 in visitor expenditures.

Travel Information Center (TIC):

� Thirty-three Tourist Information Center grants were awarded totaling $168,639. The
centers provided customer service for 742,500 visitors.

International:
A new marketing plan was activated to reach international travelers. Currently, the impact
of international visitor spending on Wisconsin’s economy is estimated at $600,000,000.

� The Department of Tourism attended International Travel Board (ITB) in Berlin and had
50 appointments with tour operators and travel trade media.

� The Department of Tourism attended United States Travel Associations (USTA) Interna-
tional Pow Wow (IPW) in Las Vegas with the largest contingent ever from the state also
attending.

continued...



� Through a strong partnership with BrandUSA, the Department of Tourism participated 
in a mega Familiarization (FAM) to draw 15 travel agents from the United Kingdom to 
Milwaukee, Lake Geneva and Spring Green.

� Five other FAM tours were organized and executed that showcased Wisconsin to the
Japanese, German/German speaking countries and the United Kingdom.

� Deputy Secretary Dave Fantle attended the World Travel Market in London along with
other representatives from Great Lakes USA member states.

� Wisconsin rejoined the Mississippi River Country consortium.

� Sarah Klavas was named to head the Marketing Committee of the Great Lakes USA. 

Wisconsin Governor’s Conference on Tourism (WIGCOT):
WIGCOT continues to lead the way among state-produced Governor’s Conferences. Very
often other states use Wisconsin’s conference as a benchmark of excellence. 

Madison’s Monona Terrace Convention and Community Center was the site of WIGCOT
2013. There were 973 delegates, sponsors, special guests and exhibitors in attendance. 
A post survey analysis indicated that delegates most appreciated the high quality of keynote
speakers and the value of the breakout sessions. The tourism industry uses this conference
as a networking and educational opportunity while continuing to welcome the Department’s
Showcase as a core component of the conference. Seventy (70) state senators and
representatives attended the WIGCOT Legislative Breakfast. This was the largest contingent
of legislators to ever attend a WIGCOT conference.
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MARCH

� OBIE - Outdoor Advertising Association of America
Gold for “Fun. Courtesy of TravelWisconsin.com”
In downtown Chicago and Minneapolis, WDT executed bus stop advertisements where pedestrians became participants and
“planted their feet in fun.” 

MAY 

� Public Relations Society of America (PRSA) Paragon Award
Best in Show for The Big Bundle Up charity mitten campaign
The Big Bundle Up utilized multiple communications platforms resulting in a 550 percent year-over-year increase in the
total number of items collected. Judges were impressed with the project’s excellent results on a relatively small budget and
its solid, measurable objectives.  

� Public Relations Society of America (PRSA) Paragon Award of Excellence
Media Relations
WDT and LC used strategic media tactics to secure local, regional and national media placements. Efforts generated more
than 4,800 articles, 1.4 billion impressions and $59.3 million in PR value.

� Public Relations Society of America (PRSA) Paragon Award of Merit
Social Media Strategy - Social Media Campaign Ongoing
Coordinated and published fun, informative and engaging content on Facebook, Twitter and a blog. The 2012 Facebook fan
growth goal was exceeded by 41 percent, the Twitter follower growth goal was exceeded by 39 percent, and the blog visits
goal was exceeded by 8 percent.

� Public Relations Society of America (PRSA) Paragon Award of Excellence
Community Relations - Travel WI Helps Keep Wisconsinites Warm with ‘The Big Bundle Up’
What started in 2011 as “mitten mania” with the state of Michigan, was revamped in 2012 by WDT and LC into an annual
Wisconsin community relations campaign called, “The Big Bundle Up.” The result was a feel-good program that generated
positive media coverage and collected 17,155 warm clothing items for Wisconsin families in need.

� Public Relations Society of America (PRSA) Paragon Award of Excellence
Integrated Communications - Travel WI Pairs Up with the Zucker Bros. to Film State Tourism Ads
The WDT and LC teams strategically featured celebrities with Wisconsin ties, including David Zucker, Robert Hays, Jerry
Zucker and Jordy Nelson, in summer and fall 2012 TV commercials and used PR efforts to garner media coverage. Efforts
were highly successful, generating national exposure, $5.9 million in earned media value and 129.2 million impressions.

� Public Relations Society of America (PRSA) Paragon Award of Excellence
Media Relations: Press Kit - Travel Wisconsin’s 2012 Press Kit
A creative, easy-to-read press kit for deskside meetings with top daily newspapers, magazines and travel freelancers in
Chicago and Minneapolis/St. Paul. LC used strategic planning, creative ideas and sound media relations skills to generate
awareness for Wisconsin.

� Public Relations Society of America (PRSA) Paragon Award of Excellence
Social Media Tactic - Packers Dream Draft Sweepstakes
Developed a social media sweepstakes in partnership with the Green Bay Packers to increase awareness of the Travel
Wisconsin brand and help increase opt-ins to the Wisconsin Traveler e-newsletter. The sweepstakes was a big success with
a 59% increase in entries over the previous year, a 58% e-newsletter opt-in rate and 14,755 new Facebook page likes
acquired during the six-week sweepstakes period.

ATTACHMENT 1: COMPILATION OF AWARDS
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LC = Laughlin Constable, Inc.



� Public Relations Society of America (PRSA) Paragon Award of Merit
Brochure - Wisconsin State Highway Map
WDT and LC were charged with designing the back side of the 2013-14 Official Wisconsin State Highway Map, through a
partnership with the Wisconsin Department of Transportation. To help promote family fun travel in Wisconsin the team
created interactive travel games to give the map a fresh, new look while keeping with the Travel Wisconsin brand of FUN.

� 2013 Communicator Award of Excellence 
Websites: Fall Color Report – Homepage
WDT and digital agency partner Ascedia received four awards from the Communicator Awards, a leading international
awards program recognizing big ideas in marketing and communications. WDT’s Fall Color Report website application
garnered three Awards of Excellence for homepage, structure and navigation, and visual appeal as well as an Award of
Distinction in the category of Websites-Government.

� 2013 Communicator Award of Excellence  
Websites: Fall Color Report – Structure and Navigation
Same as above

� 2013 Communicator Award of Excellence
Websites: Fall Color Report – Visual Appeal
Same as above

� 2013 Communicator Award of Distinction
Websites: Fall Color Report – Government
Same as above

� Public Relations Society of America (PRSA) Bronze Anvil Award
2012 Press Kit
A creative, easy-to-read press kit for deskside meetings with top daily newspapers, magazines and travel freelancers in
Chicago and Minneapolis/St. Paul. LC used strategic planning, creative ideas and sound media relations skills to generate
awareness for Wisconsin.

NOVEMBER

� Hospitality Sales & Marketing Association International (HSMAI) Silver Adrian Award
TravelWisconsin.com Redesign
Presented for outstanding achievements in advertising, PR and digital marketing in the travel industry. Entries are judged
on elements like creative design, content and reaching the goals established as part of the redesign.

� MarCom Awards
Customer Service Training Program
An international creative competition that recognizes outstanding achievement by marketing and communications
professionals. Since April 2012, the Customer Service program has trained more than 4,200 people across the state and
has led to interest from other sectors such as healthcare and financial to host training workshops. 

DECEMBER

� Interactive Media Awards (IMA) Best in Class Award
TravelWisconsin.com Redesign
This is the highest honor from IMA and represents the very best in planning, execution and overall professionalism. The site
received an overall score of 480 out of a possible 500, successfully passing through a comprehensive judging process, an
achievement only a fraction of sites in the IMA competition earn each year. 
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